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Gorgeous 
gardenia

Trends

Fresh florals are big news this season – from 
textile prints through to signature scents 
by perfumiers – and where fashion leads, 
tabletop is never far behind. We look at some 
of the most fantastic florals on the market…

Trends Floral Vividly floral
Porcel take the tradition of porcelain 
manufacture and, through innovative 
techniques, tailor it to current trends 
and styles. An excellent example 
of this is Vivian, a set of delicate 
porcelain pieces featuring embossed 
floral designs in which new trends 
meet old lines. The tactile experience 
provided by the textured surface of 
Vivian dinnerware feels like time travel, 
whilst lively coloured selected pieces 
maintain a more modern look. 

www.porcel.com 

Cottage cool
Floral themes are always popular and for 2022, Dunoon has introduced 
Cottage Garden on their Lomond shape. Cottage Garden is a set of 

three bright and colourful designs featuring flowers found in a 
traditional cottage garden such as hollyhocks, roses, primroses 

and poppies to name a few. All beautifully painted in a loose, 
impressionistic watercolour style by Penny Silverthorne.

www.dunoonmugs.co.uk 

Simple beauty
Mesa Ceramics’ beautiful Rosemary collection takes its inspiration 
from the herb native to the Mediterranean region. In Mesa Ceramics 
Uno shape, this delicate decoration is available in two very soft 
matt glazes with speckles, white and aqua, which helps to enhance 
the soft colours of the rosemary illustrated on the plates and bowls.

www.mesa-ceramics.com

Calico 
calling
Calico was first written 
into the Burleigh pattern 
book on 1 February 1968 
as pattern no. 9086 and 
has been in continuous 
production ever since. 
Inspired by 19th-century 
indigo fabric, Burleigh’s 
Blue Calico brings 
quintessential country 
charm to your home. The 
rich cobalt blue tones and 
scrolling blossom design 
complement both casual 
family dining and special 
occasions.

www.burleigh.co.uk
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TrendsCategory Vases

Whether for their original purpose as a home for stems, 
or simply as an eye-catching nod to design, vases – both 
glass and ceramic – have seen a growth in momentum, 
playing as key a role as ever in home décor. Millennials 

and Gen-Z can’t get enough of them as high-fashion focal 
points and they have become part of the next natural 

extension of tableware collections. TI’s Mairead Wilmot 
highlights some of the best…

First up from Beatriz Ball, with the 
delightfully stylish budvases offered in 
clear, smoke and amethyst. Compatible 
shapes have been made to mix and 
match for artistic tablescapes. Ideal for 
blooms or a cluster of smaller flowers, 
they can be used as a centerpiece, or 
creatively with one budvase for each 
place setting. 

In direct contrast to the budvases, 
we have the uber on-trend Enigma 
vase from Carrol Boyes. Hugely 
desirable, this piece was designed by 
Carrol who was always fascinated by 
the legend that Michelangelo went 
to Carrara to choose the best blocks 
of marble for his sculptures, including 
the David and the Pieta. As it was not 
possible to do the Enigma range in 
marble, she chose to use porcelain. 
After experimenting with glazed and 
unglazed finishes it was decided to use 
unglazed as it kept the integrity and 
crispness of the facial features.

In contrast to the gorgeous 
starkness of Enigma, we have the 
Stanislas collection from Haviland 
which offers a new take on the iconic 
Renaissance period, underscoring its 
timeless quality. The new collection of 
candles and vases features an engraved 
feminine face framed by an iconic 
motif of acanthus leaves – it is very 

extra, very beautiful and very befitting 
of a grand estate.

In the same breath, the Celadon 
Chrysanthemum Vase, made in Arita, 
Japan by Koransha is another fantastic 
piece of craftsmanship deserving of 
centre stage. The chrysanthemum 
leaf covering the entirety of the vase 
is created by first spraying the work 
with Gosu pigment, then applying 
a glaze to the celadon before firing. 
Koransha tell us that in Japan, especially 
valuable products tend to prefer 
surface treatment with less gloss 
from Zen’s Wabi-Sabi concept, so 
Koransha has devised its own surface 
treatment. The whole surface is then 
sandblasted to articulate the shape of 
each white flower.  “We consider vases 
and other homeware a necessary 
addition to tableware collections,” 
says Nobu Kimoto, 
director, Koransha’s New 
York office. “Especially 
after the pandemic 
happened, people have 
tended to spend more 
time at their home 
than before, and they 
want to decorate their 
space with something 
very special. When we 
exhibited at the Las 

The beauty 
within
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TrendsCategory Japandi

TI’s Mairead Wilmot looks at the growing 
inclination towards Japandi – a purposeful 

fusion of Scandi chic with Japanese minimalism, 
a shared aesthetic which just works…

As a trend, Japandi has captured 
the zeitgeist. A fusion blend 
of the clean, simple lines 
often associated with Japan 
now artfully twinned with the 
minimalist (but comforting) chic 
which has become so ingrained 
with Scandinavian style (will we 
ever forget hygge?).

Form really does meet function 
with this formidible blend of cosy 
cool which, thankfully, is easily 
achievable when it comes to 
tablescaping. 

Colourways are kept neutral 
with soft blends and occasional 
pops of tonal vibrancy. Textures 
are present in furnishings but 
everything has a purpose, a place 
and a reason. Luckily for buyers, 
there are plenty of collections 
befitting of the trend already on 
the market. 

Arzberg’s Joyn Stoneware 
collection – designed by 
Robin Levien – is a beautiful 
representation of the trend – 
coloured inner glazes bring 
warmth to earthy tones of 
cream beige, matt brick red and 

shimmering anthracite grey. 
The overall collection has a 
roughened outer side similar to 
the feeling of pebbles which gives 
it a handmade touch and fits 
Japandi’s textured brief nicely.

By their own admission, 
Denby’s new Kiln collection is 
perhaps the best representation 
of Japandi in the Denby portfolio.  
Richard Eaton, design director 
says: “Kiln is a deliberately 
pared-back collection, that 
doesn’t overwhelm with choice, 
just considered pieces that sit 
together with ease.”

Beatriz Ball’s Thanni Oaska 
bowl is a timeless piece, its black 
exterior contrasting against a luxe 
gold interior, seamlessly blends 
into the Japandi aesthetic. 

“The pieces are as beautiful as 
they are practical,” Beatriz tells us. 
“I start all designs having use and 
practicality in mind and I create 
them for the way our customers 
live and entertain.”

Meanwhile, Porcel’s beautiful 
Saturn collection takes the 
Japanese inclination towards 

black as a core colourway and 
pairs it with the comfort of 
Scandinavian style, specifically the 
tea set adding that sought-after 
hygge element. The collection’s 
black reactive glaze allows for 
an incredible organic effect over 
each piece, making them one of 
a kind. In keeping with Japandi’s 
chic but understated vibe, Villeroy 
& Boch’s Manufacture Rock is 
very much on brand as an accent 
piece, while the new La Boule 
colourway pure beige fits the 
aesthetic beautifully too.

For the hospitality sector, 
Utopia’s Ink collection now 
benefits from the addition of 
walled plates and straight sided 
bowls. These simple shapes 
combine with a cool blue glaze to 
create a pared-back feel.

Easy to style and incredibly 
on-trend, Japandi takes the very 
best from both Scandinavian 
and Japanese orientations and 
merges them into a beautifully 
chic curated feast for the eyes 
– one which tabletop can easily 
adapt to.

The art  
of fusion
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