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Sieger by 
Ichendorf extends 
Stand Up collection
The Stand Up glassware assortment from Sieger by 
Ichendorf has been extended to now include a small carafe, 
beer and long drink glass. The hand-blown collection was 
first launched last year and is unusual in that designer 
Michael Sieger drew inspiration from the playful lightness 
of a roly-poly toy. Since 2021, the crystal glass brand Sieger 
by Ichendorf has been combining Sieger designs with the 
artisanal expertise of Ichendorf Milano. 

News General
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Lenox eyes 
international expansion 
The Lenox Corporation recently announced a renewed focus on 
international expansion through strategic partnerships in Europe, Asia, 
and an additional distribution facility in Toronto, Canada. The company 
says it is also broadening its product portfolio to match the trends and 
needs of the specific markets.

Lenox has appointed two key leadership roles to help drive this 
transformation. Colleen Donoho is appointed as the senior vice 
president of international and new business development while Joanne 
Whate will head up the Canadian business. 

"The leadership, talent, and market expertise brought by these 
individuals reinforce Lenox's position as the authority in the tabletop 
world," says Bob Burbank, CEO. 

Juliska partners 
with the Veronica 
Beard brand
American ready-to-wear brand 
Veronica Beard has launched 
Bohmemian Vine – a tableware 
collection with Juliska. The 
fourteen-piece, limited edition 
collection includes dinner and 
dessert service, bowls, tea service, 
vases and two napkin choices. 
Described by Veronica Beard 
founders, Veronica Miele Beard and 
Veronica Swanson Beard, and Juliksa 
co-founder, Capucine Gooding, as 
“soulfully imperfect,” the Veronica 
Beard x Juliska collection is designed 
to be mixed and matched. The 
Bohemian Vine Green Jardins du 
Monde ceramics capsule is part 
of a curation of textural layers to 
complement Bohemian Vine. 

Mason Cash 
launches 
marketing 
campaign
British heritage brand Mason 
Cash recently launched a new 
marketing campaign – Mason 
Cash & Me.

The brand aims to engage 
consumers to bake through 
emotive and nostalgic 
narratives.  From September 
to January 2023, Mason Cash 
and Me will reveal a series of 
six real-life bakers and home 
cooks in their own kitchens, 
while they create their 
favourite dishes using various 
Mason Cash products. 

Products featured in the 
campaign include the iconic 
Cane Mixing Bowl, the 
stunning In the Forest range, 
the new Nautical Collection 
and more. 

Porcel reveal 
new platform 
Porcel has launched a new interactive platform allowing clients to 
create their ideal table.

Perfect Combinations is an innovative concept where clients can 
mix and match different Porcel collections both with each other, and 
the setting around them. 

Once the perfect table is put together, users can share it through 
social media, send a request for more information directly to the 
company or even just save their selection for future inspiration. 
Perfect Combinations can be accessed through Porcel’s website and 
is completely mobile friendly, so you can create your ideal table scape 
anytime, anywhere. Visit perfectcombinations.porcel.com/en.



Dazzling
Crystal's true calling is to dazzle the eye and the latest trends use a dynamism in cuts 

and concepts to reveal this brilliance in new-fashioned ways. Veering from a traditional 
approach, a trend we see are simplified cuts creating powerful, uncluttered motifs. 

Equally, trends in sculptural shapes built of crystal that showcase the material’s 
allure with a new verve.

At Saint-Louis the Cadence collection of barware, decorative objects and lighting designed by 
Pierre Charpin plays up the purity of the crystal with precision cuts in an interplay of horizontal and vertical 
lines and in newly conceived, ultra-contemporary silhouettes. The simple but striking horizontal cuts in 

William Yeoward Crystal’s Marina barware give the classical cased crystal technique a chic, modern 
styling.  Lalique’s Wingen pattern enlists a rhythm of graphic lines to dramatically define its satin-
finished crystal barware in a modernist mode. Rogaska’s Gem vase’s variable arrangement of 
raised crystal facets look like a collection of oversized cut precious gem stones and gives crystal 

giftware a neoteric point of view. The Baccarat x Kim Seybert collaboration features 
a selection of items including hard placemats, table linens, coasters, and, shown here 
taking its cue from the sparking prism-shaped crystals on the chandelier of the same 
name is the dazzling Zenith napkin ring (also available in black and red editions).  

Tonal trend
Another on-trend glassware colour is smoke. Tagged as a hue with a retro 
vibe and cosmopolitan cool, this tone is making a comeback as seen in 
many of the latest glassware collections.

Founder Stephanie Summerson Hall’s 
Estelle Colored Glass brand offers, along 
with other colours, the Estelle Martini Glass 
in the très sophistiqué colour she describes 
as Gray Smoke. Sieger by Ichendorf is 
amplifying its Stand Up collection of curved 
base glassware with a new size carafe and 
a tall glass tumbler offered in two styles, 
Transparent and Smoke. Lenox’s Tuscany 
Classics Stackable glassware makes a point 
of including Smoke in the collection’s 

line up of other popular colours. At 
Orrefors designer Lena Bergström chose 
to reintroduce the Carat Candlestick in 
Graphite as a new version of her original 
creation in clear crystal. Artěl’s Viden 
highball glass, part of a barware collection 
and shown here in Smoke, took inspiration 
from the aesthetic of the early 20th 
century’s Wiener Werkstätte’s edgy ideas in 
graphic designs. Eleven other colours, plus 
clear, are also available.
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Waterford

Raising a glass 
Serving a libation at its best is a serious science and the trend to create 

glassware designed to optimize its aroma, taste and temperature is 
a serious business. For home bars to those at the fanciest of F&B 

watering holes here are some of the latest glasses for the best 
tipple or caffeinated experience.  

Waterford’s Connoisseur Collection Aras Rum Snifter & Tasting Cap with 
its easy to sip from shape and a cap to capture and concentrate aromatics 

make a team to enhance the tasting of a brown spirit served straight. The 
Fred Glass For Spirits, designed by Leonardo Borra, offers the tactile impression 

one’s hand is one with the glass and allows the hand to warm spirits like cognac 
and whisky to release their nose. Nude Glass’s Nude No.3 martini glass designed in 

partnership with No.3 Gin and envisioned with research by Dr. Junfeng Yang is defined 
by a thick base in the bowl engineered to keep a drink cold for longer. From Viski 
the Glacier Double-Wall Chilling Wine Glass does just that with the aid of the brand’s 

proprietary cooling gel between the glass’s double walls. Eisch’s Gin Tonic Tasting Glass, 
developed with spirits expert Jürgen Deibel, intends to maximize the experience for 
tasting gin neat or with tonic. Sghr Sugahara Skal beer glasses takes their name 
from the Norwegian word used to make a toast; the shapely design is available with 
a smooth or textured finish. Lenox's Signature Series wineglasses are offered in two 
shapes — the Warm Region glass and the Cool Region glass. Conceived with the help 
of sommelier, Victoria James, the premise for the two bowl shapes is based on where 
the wine came from — a warm or a cool climate, factors James advises most effect a 
wine’s profile. One of two different icons is etched on the foot of a Signature Series 
wineglass to represent a distance closer or further from the equator, meaning the 
glass is for a wine from a warmer or cooler region. Nespresso, together with Riedel, 
have designed the Nespresso Reveal Espresso Tasting Glasses. As the trend for what 
is known as third wave coffee sweeps the globe — a trend 

defined by a bean’s terrior, specialty roasts, sustainability and 
brewing methods — new ideas in vessels for drinking coffee 

have become a hot commodity. Riedel’s expertise in glassware 
designed to focus flavour on the palate and enhance an olfactory 
experience led to the creation of the Reveal collection’s three 
shapes for mild to intense espressos and those served lungo.

Trends

Infinite possibilities 
Themes from nature, always an influence on trends, 
can be represented in infinite possibilities in the art of glass 
making. Some of nature’s plants, animals and insects are on 
view in the trend for glassware designs that are imaginative 
and ideal for #sharing.    

Vanessa Mitrani’s Blossom Mug is 
an example of the designer’s use of 
mixed media and her limitless ability to 
surprise. Ichendorf Milano’s Cactus 

in light blue, one of six colours 
in the Desert Plants wineglass 

group designed by Alessandra 
Baldereschi is characterized 
by the designer’s signature 
style to blend whimsy with 

naturalistic elements. The latest 
home collection dropped from 
Gucci Décor’s creative director 

Alessandro Michele includes, 
among other fantasy themes 

the animal totems represented 
in the Lion head, Tiger head and 

Bee drinkware. A hand-painted 

Lepidoptera on Aerin’s Concave 
Painted Butterflies tumbler, designed 
by Ted Muehling and produced by 
Lobmeyr brings no risk, as in the old 
wives tale, of it stealing butter, ergo 
its moniker — butter + fly. From La 
Rochère, the French glass factory 
in production since 1475, the Bee 
collection, fashioned after the 
Napoleonic bee, has long been a best 
seller. Mindful of the major trend for 
tea consumption the brand has 
introduced the Bee Tea Infuser 
Mug with a wood lid cum 
saucer sustainably sourced 
from forests in France’s 
Lorraine and Franche-
Comté regions. 
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Category Decorative
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The decorative category has 
always been a logical extension 
for tabletop companies looking 
to maximise profitability. And 

while decorative may be the 
next natural step in the 
tabletop journey – arguably, 

it is governed by the faster 
moving, trend-driven home 
décor sector. There lies a 

jarring juxtaposition 
between the slower pace 
of high-end tableware 
production versus the 
fast-fashion influenced 
home décor sector. That 
being said – if you are 
producing decorative 

pieces for retail to sit alongside 
your tableware collections, you 
will have an attentive audience 
for as long as you are producing 
cohesive ranges. 

“Design trends are really 
important to the category, 
particularly in terms of appealing 
to new consumer groups,” agrees 
Portmeirion Group’s head of 
brands Andrea Waters. “But so 
is longevity, our ceramics are 
made to last so choosing the 
right trend is important in terms 
of creating collections that have 
appeal and span the ages.”

For Portuguese brand Porcel, 
president Ana Luísa Roque says 

The cohesive 
interior 

 Decorative tabletop – from vases to candles – has become a go-to 
category for buyers looking to expand their retail portfolio while satisfying 

the consumer’s desire for a cohesive home aesthetic. Mairead Wilmot 
takes a look at just some of the decorative options supplied by tabletop 

“We figure that decorative 
pieces should always stand 

alongside tableware” 
Ana Luísa Roque, Porcel

Portmeirion

Porcel

Denby
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Category Decorative

Sambonet 
From Sambonet, the Penelope 
Wine Cooler and Ice Bucket 
express the balance between 
lightweight and steadiness. Wine 
Cooler’s conical shape is cleverly 
calculated to hold the bottle – or 
half-bottle – even when in use. 
As well as for the Ice Bucket, it 
takes up little space on the table. 
The pieces’ stand free up space 
on the table, keeping the same 
style. A solution that can be easily 
matched to different mood.
Sambonet Penelope Wine 
Cooler and Ice Bucket are part of 
Sambonet Penelope, an exclusive 
capsule collection to suggest new 
concepts for service at the table. 

www.sambonet.com 

Porcel
Porcel offers a range of high-quality 

decorative pieces, meant to grab the 
attention all throughout the house.
The best way to introduce them is 

by choosing pieces that feature the 
same collection as your finest table-
ware sets, in order to consolidate the 

overall look. Take note of the Belle 
Époque decorative pieces - a recent 

addition to Porcel’s collection.

www.porcel.com

Kosta Boda
Crackle from Kosta Boda, launched in 2020, is a 

collection of vases and bowls - mouth blown in Kosta 
and created from the elements of nature. The shape 
is carved in clay by hand, and the crackled surface is 
formed with an old technique where the hot glass is 

placed in cold water. The result is sculptural pieces 
reminiscent of ice. The crackled surface will catch the 
light from the crack of dawn until sunset - telling the 

story of fire, earth and water.

www.kostaboda.com 

Gibson Homewares 
The Martha Stewart Seawell Collection features rattan serving 
trays, caddies, and placemats. Made from 100 per cent rattan, 
each piece features a natural, golden-brown color for a warm, 
rustic style and an intricate weave for strength and durability.

Sculptural serving plates and bowls provide novelty and 
charm in presenting appetisers and soups. The Martha Stew-
art Patterson collection offers a selection of figural pieces 
such as pumpkin tureens and leaf tidbit dishes and platters. 

www.gibsonhomewares.com 

Beatriz Ball
Beatriz Ball has designed vibrant products featuring patterns of red and green that 
are ideal for the festive season. “I wanted to create a pattern that could be used 
any time of year, particularly since the easy-care fabric needs absolutely no ironing, 
comes out of the dryer without a wrinkle, but also using some lovely red and green 
tones, so also perfect to build and create a Christmas story on your table” said Beatriz 
Ball. The Norelle runner has matching Norelle napkin and charming reversible easy-
care placemat sets that create an instant happy table and all at a great price point. 

Wholesale.beatrizball.com
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Price & Kensington

Portmeirion 
Sara Miller London and Portmeirion have collaborated to create 
The Chelsea Collection – an enchanting fine porcelain afternoon 
tea collection. Embellished with 22 kt gold accents, the Chelsea 
teapot features beautiful birds perched upon a tree. 

www.portmeirion.co.uk

Porcel 
The beautifully intricate Vivian from the masters at Porcel 

features a textured surface with specially crafted motifs 
resembling an antique style. The teapot is enhanced by 

the addition of a golden ring, with just the right amount 
of delicacy and class.

www.porcel.com 

Spode 
Originating from Morris & Co, this Pure Morris design is perfectly 

executed into a tableware and gifting collection with the expertise 
and skill of Spode. Made in Spode's factory in the heart of The 

Potteries, Pure Morris by Spode features a mix of heritage designs 
in a subtle, soft grey. This Pure Morris teapot features the adored 

Strawberry Thief design in a soft grey colourway. 

www.spode.co.uk 

Dunoon 
It’s time for tea with Dunoon’s set of Secret Wood fine 
bone china teapots, Tea for One teapot, cup and saucer. 

All designed and beautifully illustrated by Jane Fern in her 
realistic and detailed watercolour style featuring colourful 
garden birds, small animals, ladybirds, butterflies and bees 
sitting on and flying around slender branches filled with 
catkins and red berries.

www.dunoonmugs.co.uk 

Koransha 
From Koransha, the Ruri Flower Circle Crest Tea Set boasts 
a lapis lazuli glaze – the result of many years of technical 
advances. Strict quality control has meant the glaze has 
been refined to produce a unique luster that emanates 
pure luxury. 
www.koranshaus.com 
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