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Bonna set to 
increase capacity
Bonna has announced plans to build a new warehouse in 
2023, followed by a fully automated factory. Currently Bonna 
produces more than 30 million-piece products annually at 
its two facilities in Kocaeli/Çayırova and Bilecik/Pazararyeri. 
Besides Turkey, it exports to more than 90 countries in six 
continents. The company predicts the production capacity 
of its new factory will double its output.

News General
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Ambiente in new 
global partnership 
with ByDesign
Ambiente has formed a new partnership with ByDesign, producers of the 
globally recognised collection of design television series.

Ambiente featured in episode 1 of America ByDesign: Innovations aired on 
the CBS News Streaming Network on Saturday, 12 November. Additionally, 
Ambiente will feature in the first Europe ByDesign series which will showcase 
innovation and design excellence, launching summer 2023.

With this new partnership, Messe Frankfurt plans to take the consumer 
goods landscape to the next level – displaying the best in dining, living, 
giving, working, and contract business/hospitality on screen. 

“I think design nowadays is a very democratic product, so therefore 
it is very good to have this discussion in front of a big audience. I think 
that’s the beauty of America ByDesign,” says Detlef Braun, member of the 
executive board, Messe Frankfurt.

Portuguese porcelain company Porcel celebrated 
its birthday on 19 November 2022  – established 

on the same date in 1987 by Eng. Adolfo Roque. His 
daughter Ana Luísa Roque is now company president 

maintaining the same value system held by her father.
Maris d’Or, the newest collection, is the perfect example 

of the company’s work featuring a detailed wave shape decorated 
with classic golden edge. Porcel say they are working on new 
releases to be launched early 2023.

Porcel 
turns 35

Did you know?
Orrefors will celebrate 100 years in the US in 2023. The brand was established in 
Sweden in 1898, and enjoyed a golden era in the early 1900s, contributing to the 
establishment of the Scandinavian design movement. 

The Mingus pitcher, 
designed in 1934

From left: Mike Chapman, executive producer, America ByDesign, Una Maybin, 
head of production, America ByDesign, Julia Uherek, vice president, Messe Frankfurt 
Exhibition GmbH, Scott Henderson, designer and presenter, America ByDesign

Fiskars makes changes 
to leadership team
Fiskars Group has 
made changes to 
its leadership team 
adding a new role 
of executive vice 
president, direct 
to consumer. The 
position, will report 
to president and CEO 
Nathalie Ahlström.

The leadership 
of Fiskars Group’s 
wholesale sales 
organisation is being 
split into two regional 
roles, one for the 
Americas and one for 
Europe and Asia-Pacific (excluding 
China). 

Johan Hedberg, currently 
Fiskars Group’s chief sales officer 
and president, Americas and will 

continue to lead sales 
for the Americas region 
as chief sales officer, 
Americas and president, 
Americas as of 1 January, 
2023. Gennady Jilinski 
has been appointed chief 
sales officer, Europe and 
APAC (excl. China) as of 1 
January, 2023. 

Risto Gaggl, chief 
supply chain officer, has 
decided to leave Fiskars 
Group after heading the 
company’s supply chain 
organization since 2012. 

Bengt Erlandsson 
will take on the position of chief 
supply chain officer on an interim 
basis as of 1 January, 2023, until 
the new chief supply chain officer 
is appointed. 

Gennady Jilinski 

Bengt Erlandsson



Trends Barbiecore

Price & Kensington

series. The collection, by the 
way, was inspired by morning 
walks in romantic rose gar-
dens, the décor capturing 
the delicately changing 
hues of English roses in 
soft watercolour designs 
on pure white premium 
porcelain. Just beautiful, 

and a really gentle way of 
incorporating pink into your 

table with a collection that is 
almost timeless. 
In 2014, Denby launched Heri-

tage Piazza into its portfolio, the first of 
a more recent swathe of pink shades for the 

famed brand. Since then, pink has evolved for Denby 
and now, there are five patterns in tones of pink – 

Impression Pink, Rose Quartz, Piazza, Elements Sorbet 
Pink and Elements Shell Peach. Although exclusive 
to John Lewis in the UK, 2019’s Quartz Rose is sold 
internationally and there are home accessories 
available to UK retailers – think vases and home fra-
grance pieces – in the décor. Another pink option 
for Denby fans is Impression Pink.

“Impression Pink is very different and a stronger 
shade of pink and more of accent colour and works 

perfectly within the Impression Collection with its five 
fellow combination colours including stunning con-

temporary accent patterned pieces,” Richard Eaton, 
Denby’s design director tells us. “It’s very much a 

matte/satin glaze finish which feels like a stone or 
pebble having a contemporary minimalist feel 
about it. Interestingly, pink was a strong colour 
for Denby in the 1970s with the hand painted 
flowers of Gypsy oven-to-tableware and we are 
finding Impression Pink is proving popular to 
mix with this vintage pattern.”

Brands such as LSA International bring us 
the incredibly pretty seven-piece Moya cham-
pagne serving set, mouth blown from clear and 
pink glass, of course. While the creative talents at 
Nude have many delectable pink-hued pieces 
which make for beautiful accent options – like 
this Dusty Rose vase from the Mist assortment 
for example. Designed by Tamer Nakışçı and 

available in three sizes, I love how the collection 

Honourable mention!
An honourable mention goes to Fürstenberg who bring 
us Plisago – it’s not tableware but it is a table! Available 
in a beautiful rose shade, along with a classic white. 
Designed by Studio Besau-Marguerre, the basic shape of 
the porcelain side table consists of two interlocking spheres 
– the making of which demanded the greatest possible 
precision. Its pleated, almost textile structure and the matt 
glaze create a lovely contrast to the diamond-cut top.
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Porcel

Nude

LSA International
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Beatriz Ball, founder, 
Beatriz Ball

Ana Roque, president, Porcel
“Porcel’s mission is to create, produce and trade 
porcelain solutions with excellent customer service, with 
skilled and motivated staff, and the cooperation of the 

remaining interested 
parties, aiming for the 
sustainability of the 
company - we believe 
our greatest success is 
to be able to celebrate 
it for 35 years now.

The biggest 
challenge we have 
been facing is trying 
to balance the 
drastic increases in 
energy costs which 
have been reflected 
with direct impact 
on the ceramic 
industry with the 
worldwide situation. 
However, 2023 will 
be a very exciting 

year for Porcel. We have been working on some new 
developments and techniques to create unparalleled 
pieces that will reach our clients early next year. As 
always, our goal is to innovate, bringing striking new 
collections to the market. We are cautiously optimist 
about 2023 and are eager to share these novelties this 
coming year!”

“Our biggest success was the 
introduction of our Thanni 
collection. The Thanni pieces are 
simply spectacular and are as 
beautiful as they are practical. Our 
Vida collection of luxury melamine 
is our fastest growing collection, 
and melamine is a best selling 
category. 

Shipping issues seem to 
continue to plague us, just when 
we think all will be OK a new surge 
of Covid or port closure happens 
unexpectedly and comes back to 
haunt us. Container and transport 
costs have been something we 
also thought would level off, but 
it continues to be challenging. I’m 
eternally optimistic about the next 
year. Global financial growth is 
forecast to slow in the coming year, 
but total employment is expected 
to grow. There has been such a 

demand for product this year that we are working to maximum 
capacity at our Mexican foundry and are working hard to keep 
items in stock in our New Orleans warehouse. I’m not slowing 
down and expect growth in 2023.”

Tetsuya Aoyama, department 
of overseas business, Koransha  

Opinion Year Review

“For Koransha, the development of the Chinese market which we 
made a full-scale entry in to five years ago has been a success for 
this year. We were able to expand sales at high-end stores, increase 
awareness of the Koransha brand, and increase the number of 
customers.

The Pinstripe Collection which is a dinner set available in three 
colours – white, celadon and ruri (Cobalt blue) – is our best selling 
collection.

In terms of obstacles for the past year, while the new business 
in each country we are aiming for is progressing smoothly, we are 
receiving more orders than we can imagine. We were forced to 
review the production system for products that require manual 
work. In 2023, we will strive to create products that customers want 
with pride as a long-established manufacturer with 333 years of 
history. Our business beliefs never waver.

In addition, as a manufacturer, we have earned the trust of our 
customers, leading to business expansion that is expected to have a 
considerable chance of winning.”

“These are pretty tough 
times for the hospitality 
and HoReCa sector 
and their suppliers. We 
just came out of two 
years of practically no 
HoReCa business and 
when things finally 
started to get better, a 
new, very unpleasant 
uncertainty stirred the 
markets and as of now 
there is no end in sight. 
Thankfully, not stopped 
by the pandemic our 
bestseller is our wine 
glass series Vision. The success of the four key glasses of that series 
is impressive. 

In terms of the biggest obstacle we’ve encountered as a business 
in 2022 – aside from the energy crises and a pretty uncertain 
future which makes any forecast a challenge, the logistics were 
a nightmare. Fortunately our head of procurement Eva worked 
miracles here, and I´d like to take this opportunity to thank her very 
much for her continuous dedication! 

Who can really say what 2023 will bring? It certainly seems to be some 
big challenges coming, and with everybody being careful and restricting 
their spending, this might not go as great as we would hope for.”

Nikolan Borger, 
marketing 
manager, Zieher
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